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Course Assessment Specification 

 
Media Studies Intermediate 2 
 
The purpose of this document is to provide: 
 
♦ details of the structure of the Question Paper in this Course 
♦ details of the structure of the Unseen Analysis that contributes to this Course  
♦ guidance to centres on how to use information gathered from the Question Paper and 

the Unseen Analysis in this Course to estimate candidate performance  
 
Part 1 
 
This part of the Course Assessment Specification details the structure of the 
Question Paper in this Course. 
 
 
The Question Paper  
 
♦ examines Knowledge and Understanding covering the Course content 
♦ consists of two sections, 1 and 2 
♦ has a mark allocation of 80 marks and a time allocation of 1 hour 30 minutes 
 
 
Section 1 – Total marks 40 
 
Questions in this section of the paper will 
 
 
♦ assess the candidate’s ability to analyse media texts 
♦ cover both fiction and non-fiction 
♦ assess the ability to explain the key aspects, focusing on Narrative, Representation, 
 Audience and Institution 

 
Candidates will:  
 
♦ be expected to refer to media text(s) with which they are familiar 
♦ answer 1 question from a choice of four 
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Section 2 − Total marks 40 
 
Questions in this section of the paper will: 
 
♦ require candidates to analyse their own production or a potential production based on 

the question rubric.  
♦ allow candidates to refer to a range of media 
♦ include types which are reflective, creative or knowledge based. 

 
It is crucial however that this does not become an additional analytical question. 
Candidates must be directed to concentrate on the construction aspects of a production.  It 
should not allow for regurgitation of the evaluation. 
 
Candidates will answer one question from a choice of three. 
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Part 2 
 
This part of the Course Assessment Specification details the structure of the Unseen 
Analysis in this Course. 

 
The Unseen Analysis has a mark allocation of 20 marks and lasts for one hour. 
 

♦ The Unseen Analysis requires candidates to demonstrate the extent to which 
they have assimilated critical explanation of the text-based key aspects. 
Candidates should apply the key aspects to a text that they have not seen or 
heard before. This differs from the Question Paper which requires critical 
explanation of previously studied texts. The ability to explain an unseen text is 
part of the added value of the Course as a whole. 

♦ At Intermediate 2 candidates will be advised of the most appropriate key aspects 
to cover through the rubric of the question. 

♦ Candidates will be required to demonstrate the analytical skills from 
Performance Criterion (a) of either of the Analysis Units. 

♦ The explanation must focus on Categories and Language, however, reference 
could be made to Narrative and Representations when appropriate. 

♦ To achieve a pass the unseen must explain Categories and Language in detail. 
♦ Candidates will apply these skills to a media text or extract in a medium and 

genre which has been studied in one of the Units; this unseen text, which may be 
fiction or non-fiction, will not be drawn from the same title as that previously 
studied. 

♦ Centres will conduct the assessment to specifications provided by the Scottish 
Qualifications Authority and the completed folio will be submitted for external 
assessment. 

♦ Access to the text should be allowed for the duration of the assessment. 
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Part 3 
 
This part of the Course Assessment Specification provides guidance on how to use 
assessment information gathered from the Question Paper and the Unseen Analysis  
to estimate candidate performance. 
 
The Course assessment is based on two components. The mark range for each component 
takes account of the weighting of each component. 
 
 
 
 
 
 
 
 
 
In National Qualifications cut-off scores should be set at approximately 70% for Grade A 
and 50% for Grade C with grade B falling midway. These cut-off scores may be lowered 
if either or both components turn out to be more demanding or raised if less demanding. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Worked example 
 
♦ In a centre’s own prelim, a candidate scores 52/80 and 9/20, giving a total mark of 

61/100. 
♦ The centre’s view is that their own prelim is slightly less demanding than SQA’s 

external assessment. 
♦ Using the mark range, a realistic estimate may be band 5 rather than band 4. 

Component Mark Range 

Question Paper   0 − 80 

Unseen Analysis   0 − 20 

Total Marks   0 − 100 

Grade Band Mark Range 
    A    1    85 − 100 
    A    2    70 − 84 
    B    3    65 − 69 
    B    4    60 − 64 
    C    5    55 − 59 
    C    6    50 − 54 
    D    7    40 − 49 
    NA    8    35 − 39 
    NA    9      0 – 35 
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Media Studies     T i m e :   1  h o u r  3 0  m i n u t e s

Intermediate 2
Specimen Question Paper
for use in and after 2005 

NATIONAL
QUALIFICATIONS

There are two Sections in this paper:

Section 1—Media Analysis
Section 2—Media Production

You should attempt one question from each Section.

C210/SQP243
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SECTION 1—Media Analysis

Attempt only ONE question from this Section.

Your answer should be in the form of an essay or other extended response.

You should spend approximately 45 minutes on your answer

Your answer should be based on a fiction or non-fiction text you have
studied.

1. Explain the institutional factors which helped shape a text you have studied

and how these factors affect at least two other key aspects in the text.

In your answer you should refer to the text, institutional factors and at least two

key aspects.

2. Explain how one or more representations in a media text you know well

has/have been constructed and explain why the representation(s) have been

constructed in the way they were.  

You should refer to representation(s) and to the text in your answer.                 

3. Explain how, in a media text you know well, the content and style reveal its

intended audience. 

You should refer to audience, to the text and at least two other key aspects in

your answer.                  

4. Explain why, in a media text you have studied, its narrative structure is shaped

as it is. 

In your answer you should refer to narrative, to the text and at least two other

key aspects.

Marks

(40)

(40)

(40)

(40)
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Page three

SECTION 2—Media Production

Attempt ONE question from this Section.

You should spend approximately 45 minutes on your answer.

In this Section you are required to write about your own production if you
choose question 1 and about a potential production if you choose question 2
or 3.

Your knowledge of media processes and ideas is being assessed, not your
drawing skills.

1. How did at least three of the key aspects of media studies help you plan your

media production?                     

2. The Scottish Executive wants more people to vote at the next Scottish

Parliament election. They have decided to launch an advertising campaign to

encourage people to vote.

In a medium you know well, plan an advertisement for that campaign,

remembering that it must encourage people to vote, but must not promote any

political party.

Be sure to take account of the following.

• Target audience

• Choice of medium

• Content and style

• Appropriate technical and cultural codes

Remember to justify your decisions from a production viewpoint.

Marks

(40)

(40)
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Page four

SECTION 2—Media Production (continued)

33.. Show how you would construct the following in a medium you know well.

Near the isolated Highland village of Glendrummond, over a

period of three nights, numerous sightings have been reported

of mysterious objects in the night sky.  Indeed, several

observers claim to have captured the events on amateur video.

The nearby naval base has been besieged by newspaper

reporters hoping to find out the truth behind the mystery.  Two

navy pilots are alleged to have experienced sightings, but

declined to comment.  In a statement today, the Ministry of

Defence declared that the whole affair is either a “figment of

the overheated imaginings of local schoolchildren” or, more

cynically, “a tale invented by the local hoteliers hoping to

increase tourist trade in the area”.

Ensure that you include the following.

• Target audience

• Choice of medium

• All technical and cultural codes

• Associated problems and solutions

Remember to justify all your decisions from a production viewpoint.

[END OF QUESTION PAPER]

Marks

(40)
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SECTION ONE—MEDIA ANALYSIS

Answers must explain the indicated aspects of a chosen fiction or non-fiction media

text, explaining the contribution made by key aspects appropriate to the text, and

referring to the text in some detail.  Check first that basic requirements of the question

have been met.  If an answer does not do so, award a mark of 0–19.  Where an answer

exceeds the basic requirements place at the point of the Extended Mark Scale you

consider most apt.

1 Explain the institutional factors which helped shape a text you have studied and how
these factors affect at least two other key aspects in the text.  In your answer you
should refer to the text, institutional factors and at least two key aspects.

To pass, an answer must deal with institutional factors appropriate to the chosen

text and explain how they, and at least two other key aspects, shaped the text.

2 Explain how one or more representations in a media text you know well has/have been
constructed and explain why the representation(s) have been constructed in the way
they were.  You should refer to representation(s) and to the text in your answer.

To pass, an answer must deal with explaining the construction of a suitable

representation and explaining the reasons for that construction. An answer need

not deal with more than one representation.

3 Explain how, in a media text you know well, the content and style reveal its intended
audience.  You should refer to audience, to the text and at least two other key aspects
in your answer.

To pass, an answer must deal with audience and how two aspects (relating to

style and content) help reveal it.

4 Explain why, in a media text you have studied, its narrative structure is shaped as it
is.  In your answer you should refer to narrative, to the text and at least two other key
aspects.

To pass, an answer must explain the shaping of narrative and at least two

appropriate aspects.  The answer must also refer to the text appropriately.
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SECTION TWO—MEDIA PRODUCTION

Attempt ONE question from this section

You should spend approximately 45 minutes on your answer.  In this section, you are

required to write about your own production if you choose question 1 and about a

potential production if you choose question 2 or 3.  Your knowledge of media

processes and ideas is being assessed, not your drawing skills.

The instructions below apply to all answers:

• use the full range of marks 0–40

• mark positively—credit should be given for a genuine attempt to answer the

question

• mark on content, not presentation—knowledge of Media Studies is being assessed

• give credit for the application of production knowledge and skills

• where the response does not fit the question, mark only what is relevant

In order to achieve a pass, the candidate must:

• answer all parts of the question

• respond in a format appropriate to the question

• demonstrate understanding of the key aspects of Media Studies

• respond from a production viewpoint

• demonstrate knowledge and understanding of production processes

1 How did at least three of the key aspects of media studies help you to plan your
media production?

To pass, an answer must explain how three or more of the key aspects of media

studies informed the production the candidate helped with.  It must not evaluate

the production.

Answers which do not meet this minimum expectation should be awarded from

0–19 marks.  Answers which surpass the minimum expectation should be

assessed using the Extended Marks Scale.

Page five[C210/SQP243] 15
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2 The Scottish Executive wants more people to vote at the next Scottish Parliament
election.  They have decided to launch an advertising campaign to encourage people
to vote.

In a medium you know well, plan an advertisement for that campaign, remembering
that it must encourage people to vote, but must not promote any political party. 

Be sure to take account of the following:

• Target audience

• Choice of medium

• Content and style

• Appropriate technical and cultural codes

Remember to justify your decisions from a production viewpoint.

To pass, an answer should plan an advertisement appropriate to the above brief.

It should address all the bullet points.  An answer which does not do so should be

awarded 0–19 according to content and when minimum content is surpassed, the

Extended Marks Scale should be used to locate the appropriate mark.

3 Show how you would construct the following in a medium you know well.  

Near the isolated Highland village of Glendrummond, over a period
of three nights, numerous sightings have been reported of mysterious
objects in the night sky.  Indeed, several observers claim to have
captured the events on amateur video.  The nearby naval base has
been besieged by newspaper reporters hoping to find out the truth
behind the mystery.  Two navy pilots are alleged to have experienced
sightings but declined to comment.  In a statement today, the
Ministry of Defence declared that the whole affair is either a
“figment of the overheated imaginings of local schoolchildren” or,
more cynically, “a tale invented by the local hoteliers hoping to
increase tourist trade in the area”.

Ensure that you include the following:

• Target audience

• Choice of medium

• All technical and cultural codes

• Associated problems and solutions

Remember to justify all your decision from a production viewpoint.

To pass an answer must construct some treatment based on the given scenario.

It should address all the bullet points.  An answer which does not do so should be

awarded 0–19 according to content and when minimum content is surpassed, the

Extended Marks Scale should be used to locate the appropriate mark.

Page six[C210/SQP243] 16

Marks

(40)

(40)



M
E

D
IA

 P
R

O
D

U
C

T
IO

N
—

E
X

T
E

N
D

E
D

 M
A

R
K

S 
SC

A
L

E

20
–2

6

Page seven[C210/SQP243] 17

0–
19

P
e
rf

o
rm

a
n

c
e
 a

t 
th

is

le
v
e
l 

is
 c

h
a
ra

c
te

ri
se

d

b
y
 o

n
e
 o

r 
m

o
re

 o
f

th
e
 f

o
ll

o
w

in
g

•
d

e
sc

ri
p

ti
o
n

 r
a
th

e
r

th
a
n

 e
x
p

la
n

a
ti

o
n

•
th

in
n

e
ss

 o
f

c
o
n

te
n

t

•
re

fe
re

n
c
e
 t

o
 f

e
w

e
r

th
a
n

 t
h

e
 s

p
e
c
if

ie
d

n
u

m
b

e
r 

o
f

k
e
y

a
sp

e
c
ts

 i
n

 t
h

e

q
u

e
st

io
n

•
u

n
c
o
n

v
in

c
in

g

id
e
a
s 

a
b

o
u

t

p
ro

d
u

c
ti

o
n

27
–3

4
35

–4
0

T
h

e
 a

n
sw

e
r 

re
fe

rs
 t

o
 t

h
e

p
ro

d
u

c
ti

o
n

 p
ro

c
e
ss

 a
n

d
 t

h
e

sp
e
c
if

ie
d

 n
u

m
b

e
r 

(o
r 

m
o
re

)

o
f

th
e
 r

e
q

u
ir

e
d

 a
sp

e
c
ts

A
N

D

a
d

e
q

u
a
te

ly
 e

x
p

la
in

s 
th

e
ir

re
la

ti
o
n

sh
ip

.

T
h

e
 s

p
e
c
if

ie
d

 k
e
y
 a

sp
e
c
ts

 d
o

n
o
t 

n
e
e
d

 t
o
 b

e
 e

v
e
n

ly
 t

re
a
te

d

a
t 

th
is

 l
e
v
e
l 

a
n

d
 a

n
sw

e
rs

c
o
u

ld
 a

p
p

e
a
r 

u
n

b
a
la

n
c
e
d

.

P
ro

d
u

c
ti

o
n

 d
e
c
is

io
n

s 
a
re

li
n

k
e
d

 t
o
 s

p
e
c
if

ie
d

 a
sp

e
c
ts

.

C
h

o
ic

e
s 

a
n

d
/o

r 
p

ro
b

le
m

s 
a
re

a
d

e
q

u
a
te

ly
 e

x
p

la
in

e
d

.

T
h

e
 a

n
sw

e
r 

re
fe

rs
 t

o
 t

h
e

p
ro

d
u

c
ti

o
n

 p
ro

c
e
ss

 a
n

d
 k

e
y

a
sp

e
c
ts

 i
n

 s
o
m

e
 d

e
ta

il

A
N

D

c
le

a
rl

y
 e

x
p

la
in

s 
th

e
ir

re
la

ti
o
n

sh
ip

.

T
h

e
 k

e
y
 a

sp
e
c
ts

 a
re

 t
re

a
te

d
 a

s

a
p

p
ro

p
ri

a
te

 t
o
 t

h
e
 q

u
e
st

io
n

.

A
n

sw
e
rs

 a
p

p
e
a
r 

b
a
la

n
c
e
d

.

P
ro

d
u

c
ti

o
n

 d
e
c
is

io
n

s 
a
re

c
le

a
rl

y
 l

in
k
e
d

 t
o
 s

p
e
c
if

ie
d

a
sp

e
c
ts

 o
f

th
e
 q

u
e
st

io
n

.

C
h

o
ic

e
s/

p
ro

b
le

m
s 

a
re

 c
le

a
rl

y

e
x
p

la
in

e
d

.

T
h

e
 a

n
sw

e
r 

re
fe

rs
 e

x
te

n
si

v
e
ly

to
 t

h
e
 p

ro
d

u
c
ti

o
n

 p
ro

c
e
ss

 a
n

d

sp
e
c
if

ie
d

 k
e
y
 a

sp
e
c
ts

 i
n

 d
e
ta

il
 

A
N

D

fu
ll

y
 e

x
p

la
in

s 
th

e
ir

 r
e
la

ti
o
n

sh
ip

.

T
h

e
 k

e
y
 a

sp
e
c
ts

 a
re

a
p

p
ro

p
ri

a
te

ly
 o

rd
e
re

d
 a

n
d

tr
e
a
te

d
.

P
ro

d
u

c
ti

o
n

 d
e
c
is

io
n

s 
a
re

c
o
n

v
in

c
in

g
ly

 l
in

k
e
d

 t
o

sp
e
c
if

ie
d

 k
e
y
 a

sp
e
c
ts

,

p
ro

b
le

m
s 

a
n

d
 s

o
lu

ti
o
n

s.

C
h

o
ic

e
s/

p
ro

b
le

m
s 

a
re

 f
u

ll
y

in
v
e
st

ig
a
te

d
 a

n
d

 e
x
p

la
in

e
d

.

[E
N

D
 O

F
 S

P
E

C
IM

E
N

 M
A

R
K

IN
G

 I
N

S
T

R
U

C
T

IO
N

S
]



[C210/SQP243] 18



[C210/SQP243] 19 

MEDIA STUDIES INTERMEDIATE 2 – UNSEEN ANALYSIS 
 
 
 
The question paper should focus on Categories and  Language however reference could be made 
to other key aspects when appropriate. To achieve a pass the Unseen Analysis must explain 
Categories and Language in detail. 
 
 
 
 
Instrument of assessment 
 
The instrument of assessment is the response to a range of questions on an Unseen Analysis internally 
selected and externally assessed/marked.  
Evidence can be hand-written, word-processed, scribed and/or oral form. Oral evidence should be 
recorded on audio or videotape. 
Candidates will undertake the analysis of the text in controlled conditions. 
The time allocated for the task will be 1 hour. Access to the text should be allowed for the duration of 
the assessment. 
 
 
 
• The text itself must be unseen, but should be from a medium and genre familiar to the candidate. 
• The text should not be taken from a previously studied title.  
• For a time-based medium the text should last no longer than 4 minutes; for a page-based medium, 

one page of a newspaper should be sufficient but in some cases it may be considered necessary to 
analyse more eg. front page, inside page and back page. 

 
 
 
 
Teaching and Learning 
 
Much of the teaching and learning for Unseen Analysis will be done in the early stages of the course 
when all the key aspects are taught.  
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Guidance on approaches to Assessment 
 
 
GENERAL ADVICE 
 
• It is advisable to select the type of unseen text to be used early in the course, this allows for study 

in a similar medium/genre/form throughout the year. The example given below would follow the 
study of film and advertising. 

• If the Unseen Analysis is an extract from Coronation Street the text studied in the fiction unit 
should be a different title eg. Eastenders. 

• The text should include cultural codes likely to be familiar and appropriate to the candidates. 
(Candidates should not be disadvantaged because of their different ideology/background) 

• Candidates benefit from written vocabulary tests on media language from early in the course e.g. 
connotation, denotation, signs, anchorage, polysemy, mise-en-scene, use of fonts, camera angles, 
types of lighting, types of focus, use of colour etc. At this level it is not necessary to use analytical 
terms e.g. polysemy, but they should show understanding of the idea that a sign or text can be 
decoded in different ways. At all levels technical terms should be used accurately. (Media 
specific terminology can be found in the support notes in the Arrangements and the 
glossaries in the Production NAB) 

• Learning media language can be very dry but is the basis of deconstructing in analysis and 
constructing in production. It is one of the most important aspects of a media course. To make it 
enjoyable language should be taught through practical work e.g. creating a shot, camera angle, 
font, caption. 

• Simple exercises:  Create a film poster or advert in groups using blank sheets of paper, old 
magazines, coloured pens and glue. The other groups should then 
deconstruct the item from the audience perspective, then the production 
group should justify from a construction point of view. 

   Quiz in groups/pairs based on a collection of print media e.g. adverts (public 
   service, product or company), newspaper and magazine articles, front  
   pages, mouse mats, DVD covers etc.                                                                                                    
   Quiz based on film posters stuck on walls (a source for these is your local 
   video shop). Candidates can identify and label signs and codes. 
• Time spent on language is invaluable. Always link the use of language to other key aspects e.g. in 

the example given below link why a certain icon (actor) is used to reinforce representation and 
attract audience in order to make profit for the institution. 

• Build a bank of words (signs and codes) commonly used with justification of choice e.g. soft 
 focus / romance, sans serif / modernity, sepia / from the past. 
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Guidelines for assessment 
 
• Give a reasonable amount to be analysed – one page of a newspaper (or in some cases more if it is 

considered one page is insufficient) or 3 minutes of moving image.   Being asked to analyse too 
much disadvantages many candidates.   

• Familiarise candidates with the Flyleaf issued by SQA well in advance. 
• Allow candidates time to read the questions before giving access to the text. 
• It is advisable to allocate reading/viewing/listening time at the beginning of the hour when 

continual access is given to the text. In the case of non-print texts this could be achieved by a 
continuous running loop or unrestricted access to audio tape/videotape facilities. In this time 
candidates could take notes for reference during writing-up. It is an advantage to issue separate 
sheets of SQA paper for these notes for easy reference, if candidates run out of time the notes 
should be included. 

• Regardless of the medium chosen, candidates should be provided with access to the text for the 
duration of the time available for assessment. 

• It is advisable to complete the Unseen Analysis well before the exam diet. 
• It should be remembered that a copy of the unseen text will have to be submitted with each pack of 

10 completed candidate scripts.  
 
 




